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Story ideas for print and broadcast media 
UNIVERSITY OF DAYTON ENGLISH PROFESSOR TO APPEAR ON 'TODAY SHOW' ON MONDAY 
A story on mispronunciation featuring Alex Cameron, an associate 
professor of English at the University of Dayton, is tentatively scheduled 
to air on the Monday, Jan. 8 edition of NBC's "Today Show." 
Cameron was interviewed because he is the official pronouncer for the 
Scripps Howard National Spelling Bee, a position he has held since 1980. 
The show airs locally on WKEF-TV from · 7 to 9 a.m. each morning. Rick 
Leslie, a producer with the "Today Show," said he is "95 percent sure'' the 
segment would air on Monday, probably between 7:45 and 8:15 a.m. The story 
will focus on the mispronunciation of words such as "worcestershire." 
Because "worcestershire stumped so many people, the NBC crew traveled to 
Lea & Perrin Inc., in Fair Lawn, N.J., to tape part of the segment. 
As the Scripps Howard pronouncer, Cameron receives a typewritten list 
of 1,000 words each fall and "a page at a time" researches definitions, 
pronunciations, roots and homonyms from Webster's Third New International 
Dictionary. He spends an entire month at his family's home in Dearborn, 
Mich., where he practices pronouncing the list for the annual event in 
Washington, D.C., in late May or early June. 
For media interviews, contact Alex Cameron at (513) 434-8934 or Rick 
Leslie at (312) 501-4448. 
TOBACCO INDUSTRY FINDS ITS NICHE BY TARGETING ADS TO MINORITIES, 
SAYS UNIVERSITY OF DAYTON MARKETING PROFESSOR 
Today's health-conscious Americans are listening to all those surgeon 
general warnings about the dangers of smoking by trading in their cigars 
and cigarettes for yogurt and running shoes. Among the upper middle class, 
it's no longer "trendy" to smoke, leaving the tobacco industry searching 
for consumers. Their market? Blacks and Hispanics. 
'Niche marketing' is on the upswing, particularly in the tobacco 
industry, according to Vicki Blakney, an assistant professor of marketing 
at the University of Dayton. The tobacco industry, specifically R.J. 
Reynolds, is aggressively targeting blacks and Hispanics in its 
advertising--two populaces where smoking continues to be on the rise. 
"A recent arti cle in Advertising Age said tobacco is an area where 
there's a lot of niche marketing because competition is so fierce," said 
Blakney. "There are about 398 brands of cigarettes on today's market." 
Blakney said it's too early for industry analysts to predict if R.J. 
Reynolds' niche marketing strategy is working, but the company appears to 
be targeting the right audience. Blakney reported that more than 34 
percent of the black population smok , compared with 29.1 percent of the 
entire u.s. population. 
For media interviews, contact i Blakney at (513) 229-3703. 
The University rf Dayton 
For further information or assistance in scheduling interviews, contact Office of Public Relations, (513) 229-3241. 
